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Community Accounts
 Free public facing 

dashboard with detailed 
census information down 
to the census subdivision 
level (community)

 Tableau de bord public 
gratuit contenant des 
informations détaillées sur 
le recensement jusqu'au 
niveau de la subdivision de 
recensement 
(communauté).



Northern  Ontario Data Consortium |
Consortium de Données du Nord de l’Ontario
 NPI is the Consortium lead for 

Northern Ontario
 The Community Data Program 

offers data in bulk
 Data at much lower level than 

publicly available on Statistics 
Canada’s website

 As well as data such as taxfiler
data, personal debt 
information at the postal code 
level, Longitudinal Immigration 
Database

 l'IPN est le responsable du consortium 
pour le Nord de l'Ontario.

 Les données proviennent du 
Programme de données 
communautaires.

 Données à un niveau beaucoup plus 
bas que celles accessibles au public 
sur le site Web de Statistique Canada

 Ainsi que des données telles que les 
données sur les déclarants, les 
renseignements sur les dettes 
personnelles au niveau du code postal, 
la base de données longitudinale sur 
l'immigration.



ConnectNORTH | ConnectNORD
 Expert level GIS tool for 

economic development
 NPI is lead for this platform for 

Northern Ontario
 Geocodes over 7000 agri-

food, manufacturing and 
tourism assets 

 It's an evolving platform, 
always adding new data, 
looking at new industries to 
expand

 Outil SIG de niveau expert pour le 
développement économique

 L'INP est le chef de file de cette 
plateforme pour le Nord de l'Ontario.

 Géocode plus de 7000 actifs 
agroalimentaires, manufacturiers et 
touristiques. 

 il s'agit d'une plateforme en évolution, 
qui ajoute constamment de nouvelles 
données et cherche de nouvelles 
industries à développer.
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Rural Ontario Institute – Data Analysis Products
ROMA 2023 – Breaking New Ground

Danielle Letang, Data Analyst, Rural Ontario Institute

January 23, 2023



Overview

About ROI
 Mission & vision
 Data Analysis program

Rural Ontario Facts
 Overview of dashboards and factsheets
 Brief demonstration of the dashboards 

Rural Community Wellbeing 
 Project description and overview



ABOUT ROI

ROI envisions thriving vibrant communities.

The Rural Ontario Institute (ROI) is a 
charitable not-for-profit. 

Our mission is “Building Vision, Voice 
and Leadership.” 

We do this by offering leadership 
programs, providing leaders with 
data and analysis to make 
informed decisions, and by connecting 
leaders so they can share innovative 
practices around opportunities and 
challenges. 



INFORM
ROI helps to inform leaders and rural communities 

• Focus on Rural Ontario Factsheets 
• Rural Ontario Foresight Papers 
• Rural Rebound Case Studies 
• Links to knowledge resources

Knowledge Centre website
• Repository for data products and resources



RURAL ONTARIO FACTS
Problem

• Lots of data available from many sources
• Lack of capacity to obtain, analyze and interpret 

complex data at different geographic scales

Solution – Data Dashboard
• Improve access to organized data
• Enable users to interact with the data
• Provide spatial context for statistics 
• Improve understanding of data and trends

Rural Ontario Facts
• Topical pairing of factsheets with dashboards
• Dashboards
 statistics, maps and other visualizations 

• Factsheets
 insight and analysis of rural facts 

https://www.ruralontarioinstitute.ca/knowledge-centre/rural-ontario-facts


RURAL ONTARIO FACTS 
Dashboard & factsheet topics 
• Geographies
• Demographics 
 Population
 Age

• Economics 
 Income
 Employment

• Society (factsheets not published yet)
 Indigenous Peoples
 Racial Diversity
 Languages

Data sources
• 2021 Census profile data from Statistics Canada
• Jobs and wages data from Analyst (OMAFRA)
• Exploring other data sources for future topics

Intended use
• Decision making
• Advocacy
• Research
• Personal interest

https://public.tableau.com/app/profile/rural.ontario.institute/viz/Geographies/Overview


RURAL COMMUNITY WELLBEING
Problem

• It is difficult for rural communities to assess their wellbeing

• Challenges with existing systems

 Focus/design for urban areas

 Rely on labour-intensive data collection and analysis

 Data gaps for rural areas

Solution – CSA R113:22 (Indicators for rural community well-being, services, and quality of life)

• List of indicators to identify and measure quality of life and wellbeing in rural communities

• Standardized approach

• Readily available data sources

• Common definitions & methods

• Rural focus

The standard will enable communities to establish a baseline, measure progress over 
time and compare themselves to similar rural communities across Canada.



RURAL COMMUNITY WELLBEING
Project Description
• Conduct a pilot test of CSA R113:22
• Create pilot wellbeing dashboard by March 2023
• Finalize dashboard and expand the pilot during 2023-2025

Pilot Dashboard
• Feature a selection of CSA indicators that require 2021 Census data

Pilot Project Team
• Danielle Letang, ROI Data Analyst
• Nelson Rogers, Rural Researcher

Project Outcomes
• Enable rural communities to assess and interpret their wellbeing
 Provide data and indicators 
 Build capacity
 Offer knowledge mobilization resources to help communities conduct their assessment

Interested in participating?
• Seeking Data Champions in rural communities to develop case studies and support knowledge 

mobilization 



Thank you!
Connect with us!

We want to hear from you! 

Help us improve our data products by providing feedback or 
reporting an issue. 

Contact us if you have general questions or would like more 
information.

Contact
Danielle Letang, Data Analyst
dletang@ruralontarioinstitute.ca
facts@ruralontarioinstitute.ca 



Data Strategy in Ontario's
Nonprofit Sector

NEEMARIE ALAM, DATA STRATEGY MANAGER
JANUARY 23, 2022  



To ensure that the Ontario nonprofit sector’s data is ethically
used and appropriately leveraged to support learning and data-
driven decision-making

The strategic use of data and knowledge in, on, and by the
sector will ultimately support better programs and services,
public policy development, and outcomes for communities
across Ontario 

Project goals: 

ABOUT DEAL (Data, Evidence-use, and Learning)



DEAL STRATEGY COMPONENTS

Convene the sector and
stakeholders

Build nonprofit sector
strategy

Catalyze research and
development

Support community-
governed infrastructure

Advocate/Educate on
public policy



Data and research sharing facilitates
partnerships built on mutual understanding.

Establish broader and more equitable
partnerships:

DATA IS OUR SECTOR'S UNREALIZED PROMISE

Learnings from both data and research can be
an asset to current and future work.

Continously build on previous work,
establish good practices, and plan
for the future.

Access to good, reliable, easy-to-use data would allow nonprofits to:



PILLARS OF A DATA STRATEGY
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Ethical, effective and
responsible use of data.
Promote open data for
public benefit.

The Strategy should consider:

Source: Towards a Data Strategy for
the Ontario Nonprofit Sector, ONN
(2015)
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https://theonn.ca/wp-content/uploads/2015/07/Towards-a-Data-Strategy-for-Ontario-Nonprofit-Sector_ONN_Final_2015-07-13.pdf


The lack of data impacts our ability to advocate for ourselves and plan our
futures. 

How many nonprofits are in Ontario? What is
the breakdown of member-serving nonprofits
and public-benefit nonprofits?
What is the composition of our labour force?
What is the breakdown by diversity/equity
markers?
What are the capital assets of the sector?

What we don't know:

WHERE'S THE DATA?



STATE OF THE SECTOR REPORT EXAMPLE

COVID-19 pandemic: how were nonprofits doing? 
This is the fourth sector survey by ONN (May-June 2022),
providing snapshots into the sector's state 2 weeks, 3
months, 1 year and 2 years into the pandemic.
330 rural respondents.

DATA IS IMPORTANT TO BUILDING OUR
NARRATIVES



DATA IS POWER: STATE OF THE SECTOR REPORT

RURAL ORGANIZATIONS FACE A DIFFERENT LANDSCAPE COMPARED 
TO URBAN ORGANIZATIONS

31 per cent of rural orgs identified provincial
funding as their largest source of funding.
17 per cent of rural orgs are entirely
volunteer run, compared to 9% for non-rural
orgs.
27 per cent of rural orgs do not have reserve
fund, compared to 17% for non-rural orgs.



DATA IS POWER: STATE OF THE SECTOR REPORT

DEMAND FOR NONPROFIT SERVICES IS HIGHER THAN EVER BEFORE
WHILE NONPROFITS FACE SIGNIFCANT CHALLENGES

74 per cent reported an increase in demand
for services in 2022.
84 per cent reported an increase in
organizational costs.
Only 35 per cent of organizations reported an
increase in revenue.
64 per cent reported an decrease in
donations.



DATA IS POWER: STATE OF THE SECTOR REPORT

A RELENTLESS HR CRISIS HAS PROFOUND REPRECUSSIONS FOR NONPROFIT
PROGRAMS/SERVICES AND RURAL COMMUNITIES

65 per cent of respondents are experiencing
recruitment and retention challenges.
The top two factors effecting organizational
ability to recruit and retain staff are burnout
and stress (68%) and skills shortage (68%).
87 per cent of organizations reported
scaling back programs and services, having
longer waitlists, and/or discontinuing
programs or services.



DATA IS POWER: STATE OF THE SECTOR REPORT

RURAL ONTARIANS ARE LOSING CRITICAL SOCIAL INFRASTRUCTURE
WITH MORE NONPROFIT CLOSURES

Overall, a third of organizations
reported being aware of other
organizations from the same subsector
which have permanently closed due to
the pandemic. 



DATA IS POWER: STATE OF THE SECTOR REPORT

EVIDENCE-BASED POLICY AND ADVOCACY
RECOMMENDATION #1: 
Create a home in government for the sector to efficiently work with Ontario’s 58,000
nonprofits and charities

RECOMMENDATION #2: 
Build sustainable social infrastructure for Ontarians immediately

RECOMMENDATION #3: 
Ensure a resilient nonprofit workforce for the future

RECOMMENDATION #4: 
Bolster volunteerism by reducing red tape

RECOMMENDATION #5: 
Invest in nonprofits and grassroots groups serving equity-deserving communities



STATE OF THE SECTOR REPORT AND RESOURCES

Technical report
(highlights and insights)

 Policy report with
recommendations

Open data available 
on ONN's website

 Communications 
 assets

https://theonn.ca/topics/policy-priorities/covid-19-resources/covid19-pandemic-surveys/

https://theonn.ca/topics/policy-priorities/covid-19-resources/covid19-pandemic-surveys/


WHERE TO NEXT?

Build a
Community of
Practice

Gather research,
resources and
learnings

Engage the sector,
academics, and
government/non-
government
funders

Track best practices,
interesting projects
and report back to
the sector



Help us gather
more data 

WANT TO PARTICIPATE?

Subsribe to
our newsletter

Check out our
website



Together, we can build a data strategy for Ontario's
nonprofit sector that is:

RELIABLE

EQUITABLE

ACCESSIBLE



info@theonn.ca



Ontario_Nonprofit 
_Network

Ontario Nonprofit 
Network

theonn.cao_n_n

Thank you for
attending!

https://twitter.com/o_n_n
https://www.linkedin.com/company/ontario-nonprofit-network/
http://theonn.ca/
http://theonn.ca/
https://www.facebook.com/OntarioNonprofitNetwork/
https://www.facebook.com/OntarioNonprofitNetwork/
https://www.facebook.com/OntarioNonprofitNetwork/
https://www.linkedin.com/company/ontario-nonprofit-network/
https://www.linkedin.com/company/ontario-nonprofit-network/
https://www.linkedin.com/company/ontario-nonprofit-network/
http://theonn.ca/
https://twitter.com/o_n_n
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